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Baoweég apyég Digital Marketing & ovyypoveg taceig

Anpovpyia Kal AToTEASCHATIKT] Stayeipian Ppr@raxrg tapovaiag

Social Media: ipaktikég tpofoAng Kal EVIGYVOT AVAYVOPLOTHOTITAG

Awa@npion o010 S1adikTuo: TAATPOpPUES, OWOTEG TPAKTIKES & (WrToQUYN

rafwv

» Case study: mo¢ av€Onke n kivjon, o1 twAnoeg ka n tpofoin tomxkrg
ey Elpnong

» Epydieia yia emayysApatieg, epyaldoevoug, aveépyovg &

aQVTOATAGKOAOVIUEVOVG
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OeHaTIKEC EVOTTEG

Néec yneraxée 810 Teg kat mpaxtikd epyareia yia erayyelarties, epyalopévovs, avépyous kat
QUTOAAATYOAOVUEVOVS.ETOX0C TOU OELIVAPIOV elval 1) eVITYVON TNEC ATATYOANTILOTNTAS, 1)
avaztvdl) Ynelakov tkavotntwy, 1 rpowbnon me efwotpepeiag kat 1 atomoinon tov Digital
Marketing xat twv Social Media yia mnv avantvén g Toikg olkovouiag.



